
Summer English Institute
The Summer English Institute provides a foundation for university-level 
English. Students receive an introduction to academic content-based 
language and experience life and culture at a top-ranked U.S. university.

English Language Programs
University of Pennsylvania

TOEFL iBT 57+, IELTS 5.5+, 
TOEIC 550+ or ELP online 
placement test

L A N G UAG E

R EQ U I R E M E N T S

Socio-Cultural Activities 
Students go beyond the classroom and into Philadelphia’s many 
unique neighborhoods to learn about the city’s history and culture. 
Sample field trips include the Philadelphia Museum of Art, 
Independence Hall, and the Italian Market.

July 7, 2014 - August 1, 2014 
Application due: May 23, 2014

P RO G R A M DAT ES

Options and pricing 
sas.upenn.edu/elp.housing_sei

H O U S I N G

3–5 hours
Field work or socio-cultural  
activities per week

1  lecture 
Per week, by a university professor

PR O G R A M F E AT U R E S

4 weeks 
Session length

20 hours 
Per week,  
1 academic hour = 50 minutes

Intermediate and  
advanced levels

Course Content
All students participate in an all-skills core course, Philadelphia in a 
Global Context: Exploring Culture Across Disciplines. Students also 
select two language-focused courses, choosing from Communications, 
Innovation and Technology, Leadership, and Marketing electives.  
These elective courses include reading, writing, speaking, and listening 
activities that help students intelligently discuss and engage in 
contemporary topics in the discipline. Please see course descriptions on 
back.



www.sas.upenn.edu/elp/sei
English Language Programs

University of Pennsylvania

PHILADELPHIA IN A GLOBAL CONTEXT: EXPLORING CULTURE ACROSS DISCIPLINES
(120 minutes)

With a focus on Philadelphia’s culture and history, this course will introduce learners to the skills and strategies 
necessary to succeed in U.S. universities, including reading academic texts, listening to lectures, participating 
in discussion and presentations, and performing research. Students will also examine historical figures and 
contemporary society through the lens of Business and Entrepreneurship, the Sciences, and the Arts. 

All-Skills Core Course

COMMUNICATIONS  (80 minutes)

This course will examine how online communication influences the way we construct language, identity and 
relationships. Students will explore topics in social networking, public relations and crisis management through 
the analysis of real-life case studies in various spheres, from politics to business and entertainment. 

INNOVATION & TECHNOLOGY  (80 minutes)

What defines an innovative idea and how do technology firms conceive and develop them? This course will 
investigate these questions by exploring how today’s top innovators are engineering the future in fields such as 
energy, robotics, and nanotechnology.

LEADERSHIP  (80 minutes)

Through analysis of some of the world’s highest-performing CEOs and their leadership styles, students in this 
course will learn strategies for communicating effectively with important influencers. Further exploration of 
organizational dynamics will focus on how teams develop, learn, and achieve success together and the ways in 
which leaders emerge.

MARKETING  (80 minutes)

How do companies continue to succeed in the face of intense competition? In this course, students will first 
examine how some companies build and sustain consumer brand loyalty and then focus on gamification, a 
content marketing tactic that embraces game elements to attract and engage consumers.

Elective Course Options  (Students choose 2) 


